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Abstract This study explores the role of public-private
partnerships in supporting talented athletes and enhancing
sports development within educational institutions in the
Sultanate of Oman. It aims to assess how private sector
collaboration contributes to improving sports training
facilities, funding specialized programs, and expanding
scholarship opportunities for gifted student-athletes.
Employing a descriptive survey methodology, the study
involved 118 participants, including 95 physical education
teachers and supervisors from the Ministry of Education
and 23 representatives from the private sector (sponsoring
companies and sports investors). Data were collected via a
validated questionnaire designed and reviewed by experts
in sports education. The findings reveal that private sector
companies play a significant role in enhancing athlete
performance through financial support, qualified coaching,
and participation in local sports events. However, the study
also highlights challenges such as lack of sustained funding
and limited coordination between companies and
educational institutions. These gaps reduce the potential
long-term impact of support initiatives. The study
concludes that while private sector involvement positively
influences the development of talented athletes, more

structured, long-term, and collaborative efforts are
essential for sustainable sports development in educational
settings.

Keywords Public-Private  Partnerships, Gifted
Athletes, Sports Development, Educational Institutions,
Corporate Sponsorship, Oman, Physical Education, Talent
Support

1. Introduction

Public-private partnerships (PPPs) play a pivotal role in
supporting the development of athletically gifted students
across various countries. By merging resources and
expertise from both sectors, these partnerships create
opportunities that enhance educational and athletic
experiences. The private sector contributes significantly by
offering financial support and advanced technologies that
improve the quality of sports training, while educational
institutions focus on developing the skills of talented
individuals in an academic setting. Additionally, these
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collaborations provide students with access to world-class
coaching and facilities that would otherwise be unavailable,
helping them achieve their full potential both academically
and athletically. Furthermore, such partnerships often
foster innovation in training methodologies and increase
the visibility of local sporting talent on a global stage [1].
Furthermore, these partnerships enhance the sports
infrastructure in schools and universities, which in turn
elevates the quality of both education and training [2].
PPPs have emerged as a notable strategy to assist
athletically gifted students by supplying financial and
technical resources to educational institutions [2].
However, these partnerships often encounter challenges
stemming from differing objectives between the two
sectors. While educational institutions strive for holistic
student development, private companies typically focus on
profit-driven goals, which can create conflicts [3].
Although most studies focus on infrastructure projects,
research on PPPs in the sports sector is limited [4].

Another challenge is the lack of effective collaboration
between public institutions and private sector
organizations, which can hinder the improvement of school
sports facilities and limit access to quality training for
students. Without proper coordination, the potential
benefits of private sector investments in sports
infrastructure are not fully realized, affecting the overall
development of students' athletic skills [1].

PPPs are crucial in supporting athletically gifted
students by offering the financial and technical resources
needed to boost their athletic performance [2]. Therefore, it
is vital to establish clear regulatory mechanisms that
facilitate coordination between the two parties to maximize
the benefits for gifted students [5].

Sports activities significantly contribute to public health,
quality of life, and social cohesion, making the
development of the sports sector a national policy priority.
Facing fiscal limitations and rising public demand,
governments increasingly rely on PPPs to deliver services
and infrastructure  through  collaboration  with
non-governmental actors [6].

Globally, PPPs have become a central mechanism for
the development, financing, and management of sports
infrastructure and services, including facility construction,
joint operations, and outsourcing. While this model has
attracted increasing attention from both researchers and
practitioners, the existing literature remains fragmented,
with limited integrative efforts to consolidate knowledge
and provide a comprehensive understanding of PPPs in the
sports sector [7, 8, 9].

These collaborations should aim to support gifted
students not just in sports but also in their academic
pursuits, fostering their development and excellence in
both fields [2].

Consequently, it is essential to devise clear strategies
that guarantee equal opportunities for gifted students
across educational and athletic domains, aiding in their
preparation for successful future careers [3]. Additionally,
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these  partnerships  should incorporate  ongoing

performance evaluations to ensure that support remains

effective and sustainable [5].

PPPs in the sports sector offer a unique opportunity to
merge the financial resources and expertise of private
entities with the public sector's goal of enhancing
community benefits. These partnerships have the potential
to improve sports infrastructure and promote physical
health, benefiting both students and athletes. However,
challenges arise due to conflicting priorities: while the
public sector emphasizes social welfare and public interest,
the private sector often prioritizes profitability, which can
lead to tensions and hinder the achievement of mutual
goals [10].

Moreover, the lack of clear frameworks and guidelines
for managing these partnerships frequently results in
limited opportunities for gifted students, particularly in
underserved areas. Insufficient collaboration among
government bodies, universities, and private companies
can further impede the effectiveness of these partnerships
in promoting athletic development [11]. Ensuring fair
access to resources for all gifted students remains a
significant challenge, necessitating well-defined regulatory
frameworks and coordinated efforts to address this issue
[12]. The core research problem lies in the misalignment of
goals between the public and private sectors, which
restricts the full potential of these partnerships and results
in unequal access to resources for students.

Thus, this study aims to explore the role of partnerships
between the private sector and educational institutions in
supporting gifted athletes in the Sultanate of Oman
through:

- Analyzing the role of PPPs in enhancing sports
training facilities in schools.

- Evaluating the contribution of sponsoring companies
in funding specialized sports programs for talented
students.

- Investigating the impact of partnerships between the
private sector and educational institutions on
increasing scholarship opportunities for gifted
athletes.

2. Materials and Methods

2.1. Methodology

The researchers used the descriptive survey method, as
it is appropriate for the nature of the research.

Research Population: The research population consists
of physical education teachers in schools in the Sultanate of
Oman.

Research Sample: The research sample was selected
using convenience sampling, and it consisted of 95 school
sports teachers and supervisors from the Ministry of
Education in the Sultanate of Oman, as well as 23 private
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sector representatives, including sponsoring companies
and sports investors. An electronic questionnaire was
distributed to the participants. Table 1 presents the
frequencies and percentages of the sample members
according to the study variables.

Table 1. Demographic characteristics of the participants Demographics
Values, n (%)

characteristics Category Frequencies %
Gender Male 71 60.17
female 47 39.83
Experience >5 22 18.64
5-10 39 33.05
<10 57 48.31
Age (years) 20-25 26 22.03
26-29 24 20.34
30-35 31 26.27
<35 31.36 31.36
Total 118 100

The study sample is characterized by good diversity in
demographic characteristics, enhancing its representation
of the study population. It included 118 participants, with
60.17% males and 39.83% females. Participants varied in
experience and age groups, ensuring balanced
representation. However, despite this diversity, the
relatively small sample size may limit the generalizability
of the findings, highlighting the need for future studies
with larger samples.

Pilot Study Sample: A pilot study was conducted to
calculate the scientific coefficients of the questionnaire on
a random sample of 15 from the research population but
outside the main research sample.

2.2. Questionnaire Design and Validation

The questionnaire employed in this study was
developed through a rigorous and systematic multi-phase
process to ensure comprehensive content validity and
alignment with the study’s objectives. Initially, a
comprehensive review of pertinent theoretical frameworks,
previous empirical research, and relevant literature was
conducted to identify and delineate the key thematic
domains associated with the private sector’s role in the
development of talented athletes. Guided by this
foundation, targeted items were meticulously constructed
to comprehensively capture the multifaceted aspects of
private sector involvement.

The questionnaire consisted of 30 items evenly
distributed across three principal domains: (1) The Impact
of Nurturance on the Development of Gifted Individuals,
(2) The Role of Companies in Promoting Sports Culture,
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and (3) Challenges and Opportunities in Sports
Sponsorship. Items were designed to be rated on a
three-point Likert scale (Agree, Neutral, Disagree) to
facilitate participants’ responses and ensure clarity of the
constructs being measured. This design reflects a
comprehensive  methodological —approach, ensuring
thorough coverage of the study dimensions while
maintaining the precision and clarity necessary for reliable
data collection.

To ensure content validity, the preliminary
questionnaire was evaluated by a panel of ten experts
specializing in physical education and sports sciences.
Their critical insights and recommendations prompted
iterative revisions, including modification, refinement,
and elimination of certain items, thereby enhancing clarity,
relevance, and comprehensiveness. The final instrument
achieved a high degree of expert consensus, with
agreement levels ranging from 90% to 100%, confirming
its appropriateness and suitability for the research context.

Reliability was assessed through internal consistency
analysis, calculating Spearman’s correlation coefficients
between individual items and their corresponding domains.
All coefficients were statistically significant at the 0.01
level, affirming the questionnaire’s construct validity and
the efficacy of items in accurately measuring the intended
constructs. Furthermore, instrument stability was verified
using a test-retest approach on a pilot sample with a
15-day interval, resulting in Intraclass Correlation
Coefficients (ICC) exceeding 0.99 across all domains,
indicating excellent temporal reliability.

Collectively, this rigorous process of validation and
reliability testing substantiates the questionnaire as a
robust, valid, and reliable instrument for effectively
capturing the dimensions of private sector contributions to
athlete  development, thereby strengthening the
methodological rigor and credibility of the study’s
findings.

Questionnaire Validity: The validity of
guestionnaire was calculated in two ways:

Content Validity: The researchers relied on the validity
of the experts to determine the suitability of the domains
and statements and their clarity, where some statements
were deleted and others modified according to the experts'
opinions.

Internal  Consistency  Validity: The internal
consistency validity was calculated by computing the
correlation coefficients between the statements and the
total sum of the domains to which they belong (i.e.,
between the score of the statement and the total sum of
statements for the domain it belongs to).

The result in Table 2 showed that correlation
coefficients' values for the first domain are statistically
significant at the 0.01 level, indicating that they possess
both reliability and validity, and they effectively measure
the intended constructs.

the
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Table 2. The Spearman correlation coefficient between the score of each
domain and the statement to which it belongs for the statements of the first
domain. N= 15

N spearman sig N spearman sig

1 *%0,658 0.008 6 **0.699 | 0.004

2 **0,699 0.004 7 **0,812 | 0.000

3 **0,694 0.004 8 *0.560 0.030

4 #*(),699 0.004 9 **0,685 | 0.005

8 *%0,797 0.000 10 *0.567 0.028
The result in Table 3 showed that -correlation

coefficients' values of the second domain are statistically
significant at the 0.01 level, indicating that they possess
both reliability and validity, and they effectively measure
the intended constructs.

Table 3. The Spearman correlation coefficient between the score of
each domain and the statement to which it belongs for the statements of
the second domain. N = 15

N spearman sig N spearman sig

1 **0.841 0.000 6 **0.838 0.000
2 **0.830 0.000 7 **0.810 0.000
3 *%0.769 0.000 8 **0.810 0.000
4 **0.841 0.000 9 **0.838 0.000
5 **0.841 0.000 10 **0.841 0.000

The result in Table 4 showed correlation coefficients'
values of the third domain are statistically significant at
the 0.01 level, indicating that they possess both reliability
and validity, and they effectively measure the intended
constructs.

Table 4. The Spearman correlation coefficient between the score of

each domain and the statement to which it belongs for the statements of
the third domain. N = 15

N spearman sig N spearman sig

1 **0.906 0.000 6 **(0.884 0.000

2 **0.866 0.000 7 *0.640 0.010

3 **0.894 0.000 8 *0.533 0.041

4 **0.831 0.000 9 **0.867 0.000

5 **0.920 0.000 10 **0.834 0.000
2.3. Reliability

The reliability of the questionnaire was found through
the Retest method for the questionnaire form. The
questionnaire form was reapplied after a period of 15 days
to a sample of 15 teachers who were randomly selected
from the original population and outside the research
sample.

The questionnaire reliability showed no significant
differences between the application and re-application, but
the ICC value revealed a significant result p<0.05, which
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indicates the questionnaire reliability (Table 5).

Table 5. The arithmetic mean, standard deviation for the application
and reapplication, and the correlation coefficient (reliability) for the
questionnaire domains. n=15

domain ICC Sig 95% KAPPA Sig
first 0.998 0.988 —0.999 0.830 **0.00

second 0.997 0.998 —0.985 0.919 **0.00
Third 0.995 0.997 — 0.968 0.684 **0.00

The questionnaire was initially administered to a pilot
sample during the period (February 5 to February 25,
2024), to ensure its clarity and reliability. Subsequently, it
was applied to the main research sample, comprising 118
participants, during the period (April to June 2024).

2.4. Data Analysis

Data were analyzed using the Statistical Package for the
Social Sciences (SPSS, version 23). Prior to analysis, data
were screened for completeness and accuracy to ensure
quality  control.  Descriptive  statistics  including
frequencies, percentages, means, and standard deviations
were calculated to summarize the demographic
characteristics and questionnaire responses.

For inferential analysis, the chi-square (3?) stest was
employed to examine the associations between categorical
variables, with a significance threshold set at p < 0.05.
Cramér’s V was also calculated to assess the strength of
these associations. Spearman’s rank-order correlation
coefficients were calculated to assess the internal
consistency and construct validity of the questionnaire
items in relation to their respective domains. The
reliability of the instrument was further confirmed
through the test-retest method, administered to a pilot
sample two weeks apart, vyielding high intraclass
correlation coefficients (ICC > 0.95), indicating excellent
stability over time.

These statistical procedures ensure methodological
rigor by validating the psychometric properties of the
guestionnaire and supporting the robustness and reliability
of the study findings.

3. Results and Discussion

Table 6 shows that the majority of respondents
disagreed with the statements, as reflected in the high
proportion of "Disagree™ responses across most items of
the first domain. Additionally, all chi-square values were
highly significant (p < 0.001), emphasizing the statistical
relevance and validity of these findings. The Cramer’s V
values, ranging from 0.162 to 0.397, indicate a small to
moderate but meaningful association between variables,
reflecting the strength of the relationship beyond mere
statistical significance.
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Table 6. Total Chi-Square and Percentages for First Dimension (N = 118)

N Statements mean sd z sig (Cramé&'s V)

1. Corporate sponsorship plays a critical role in enhancing the performance of 1.65 0.747 3154 P<0.00 0.366
gifted athletes through consistent financial backing.

2. Companies facilitate access to specialized training by providing 175 0777 37.14 P<0.00 0.397
professionally qualified coaches.

3. Corporations organize technical skill development workshops tailored tothe  1.89 0.754 6.22  P<0.00 0.162
needs of talented athletes.

4. Businesses contribute to the establishment of advanced and athlete-centered ~ 1.73  0.772 19.80 P<0.00 0.290
training environments.

5. Local competitions supported by companies foster a spirit of healthy 175 0727 1186 P<0.00 0.224
competition and performance excellence.

6.  Sponsorship initiatives aid in cultivating leadership qualities and 176 0773 2422 P<0.00 0.320
collaborative competencies among young athletes.

7. Corporate support positively influences athletes’ self-confidence and mental  1.75 0.768 18.53 P<0.00 0.280
resilience.

8. Interaction with elite athletes during sponsored events enhances the 180 0.759 16.29 P<0.00 0.263
experiential learning of emerging talent.

9.  Companies help prepare promising athletes for participation in international ~ 1.59 0.729 36.32 P<0.00 0.392
competitions through structured training programs.

10. Companies contribute to the systematic assessment of athlete progress, 191 0.823 22.03 P<0.00 0.306

thereby promoting goal-setting and achievement.

The data in this study suggest that companies play a
significant role in enhancing the performance of talented
athletes through financial support, specialized training,
and advanced training environments. This aligns with
recent findings by Proch&ka et al. [13] who emphasized
that corporate sponsorship provides essential resources
that enable athletes to access top-tier facilities and
coaching, thereby improving their performance outcomes.
Respondents emphasized the key role of corporate social
responsibility (CSR) in supporting workplace health
promotion programs, noting that CSR initiatives enhance
both employee well-being and organizational performance
when genuinely implemented [14]. Corporations play a
significant role in ensuring that athletes have access to
professional coaching and well-structured training
environments, which are essential for their skill
development and competitive success [15].

Corporate sponsorships play a significant role in
supporting local sports events and enhancing athletes'
leadership and teamwork skills. According to a study [16]
sponsorships contribute to the development of athletes'
leadership abilities and teamwork within community-based
programs. These partnerships provide essential resources
and opportunities for athletes to excel and foster personal
growth.

PPPs in the sports sector enhance athletes’ access to
essential infrastructure and support systems. This not only
strengthens their competitive capabilities but also
contributes to fostering a collaborative environment that
encourages continuous development and sustained

community engagement [10]. Moreover, the involvement
of companies in organizing events and providing
opportunities for interaction with professional athletes
was also significant [17].

Such exposure allows athletes to refine their skills by
learning directly from experienced professionals [18].
Corporate sponsors provide athletes with essential
resources, including access to experienced coaches and
structured training programs, which significantly enhance
their professional development and readiness for higher
levels of competition [19]. These interactions are vital for
building networks and gaining insights into the skills and
strategies needed for success [16, 20].

The findings also underscore the impact of corporate
support on athletes' self-confidence and their preparation
for international competitions [17]. With the right
financial support and professional guidance, athletes are
able to fully concentrate on their training, which not only
helps improve their performance but also strengthens their
confidence and commitment to their goals [21].

Table 7 shows that the majority of respondents
disagreed with the statements, as reflected in the
significant proportion of "Disagree™ responses across
most items of the second domain. Additionally, all
chi-square values were highly significant (p < 0.001),
emphasizing the statistical relevance and validity of these
findings. The Cramer’s V values, ranging from 0.186 to
0.302, indicate a small to moderate but meaningful
association between variables, reflecting the strength of
the relationship beyond mere statistical significance.
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Table 7. Total Chi-Square and Percentages for Second Dimension (N = 118)

N Statements mean sd z sig (Cramé&'s V)

1. Companies raise public awareness of the social, physical, and psychological 1.79 0.80 8.15 P<0.00 0.186
benefits of sports engagement.

2. Corporate sponsorship supports promotional initiatives targeting school-based ~ 1.93 0.93 2158 P<0.00 0.302
sports events.

3. Businesses actively encourage parental involvement in school sports programs,  1.91 0.88 9.37  P<0.00 0.199
reinforcing family and community participation.

4.  Strategic partnerships with educational institutions are leveraged to instill a 1.77 0.83 11.92 P<0.00 0.225
sustainable sports culture.

5. Companies help organize community sports days to promote health 1.69 0.79 1756 P<0.00 0.273
consciousness and physical activity.

6.  Sponsorship is directed toward initiatives encouraging an active and healthy 1.88 0.89 13.95 P<0.00 0.243
lifestyle.

7. Firms expand their corporate social responsibility (CSR) portfolios to include 1.80 0.86 14.10 P<0.00 0.245
sports-related programs.

8.  Companies support the development of educational content on the health and 1.92 0.89 11.20 P<0.00 0.218
social benefits of sports.

9. Businesses facilitate the integration of local communities into public sports 1.72 0.82 17.92 P<0.00 0.276
events to strengthen social cohesion.

10. Educational resources provided by companies play a key role in enhancing the =~ 1.97 0.90 10.29 P<0.00 0.209

dissemination of sports-related knowledge.

The data in recent research suggest that companies play
a significant role in enhancing community awareness of
the importance of sports. Scholars have emphasized that
corporate involvement in sports-related initiatives not
only improves brand image but also actively contributes
to promoting the value of sports within society and
encouraging participation [22].

Existing research suggests that the success of CSR
initiatives in generating returns for companies largely
depends on their ability to cultivate strong and sustainable
relationships with stakeholders [23].

Furthermore, respondents agreed on the importance of
companies in supporting sports activities in schools,
confirming the value of corporate contributions in
educational settings. This aligns with research [24], which
emphasized that corporate sponsorship in public
secondary schools significantly contributes to the
development of sports facilities, competition organization,
talent identification, and scholarship opportunities,
ultimately fostering a long-term sports culture among
students.

However, some of the statements, particularly those
related to companies promoting active lifestyles, received
considerable disagreement. Many respondents felt that
while companies may publicly claim support for active
living, the depth of their involvement often falls short.
This resonates with the findings [25] which argued that
corporate social responsibility (CSR) initiatives, although
seemingly beneficial, are often more focused on
improving corporate image than enacting real societal
change. The limited impact of these initiatives may be due

to their superficial nature, lacking long-term commitment
and comprehensive strategies to address broader public
health issues [25].

Table 8 shows that the majority of respondents agreed
with the statements, as reflected in the significant
proportion of "Agree" responses across most items of the
third domain. Additionally, all chi-square values were
highly significant (p < 0.001), emphasizing the statistical
relevance and validity of these findings. The Cramer’s V
values, ranging from 0.416 to 0.860, indicate moderate to
strong associations between variables, reflecting a
substantial strength of relationship beyond mere statistical
significance.

The findings of this study suggest that companies face
significant challenges in effectively supporting the
development of talented athletes. Respondents highlighted
the lack of coordination between companies and
educational institutions as a major issue, emphasizing the
importance of stronger partnerships to identify the specific
needs of athletes [26].

This lack of alignment between the two sectors limits
the effectiveness of support programs, reducing the
opportunities available to athletes [27].

Additionally, the study reveals that securing sustainable
funding for athletes remains a critical challenge.
Respondents agreed that although companies sponsor
events, the continuity and adequacy of funding are often
insufficient. This aligns with recent findings [13] which
argued that many corporate sponsorships are short-term
and fail to provide long-term financial support for the
sustained development of athletes.
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Table 8. Total Chi-Square and Percentages for Third Dimension (N = 118)

N Statements mean sd x sig (Cramé&'s V)

1. Inadequate coordination between private companies and educational institutions 2.86  0.47 174.63 P<0.00 0.860
in identifying and responding to athletes’ developmental needs.

2. Difficulty in securing long-term and sufficient funding for sustained athlete 281 050 149.97 P<0.00 0.797
development.

3. Limited availability of tailored, sport-specific training environments that meet 278 055 140.41 P<0.00 0.771
the needs of diverse athletic disciplines.

4.  Ageneral lack of awareness among businesses regarding the long-term benefits  2.81 0.54 159.53 P<0.00 0.822
of investing in youth sports talent.

5. Absence of clear, transparent selection criteria for identifying and supporting 271  0.61 114.17 P<0.00 0.696
deserving athletes.

6. Fragmented programming that fails to integrate athletic training with academic ~ 2.63  0.65 81.07 P<0.00 0.586
development for gifted students.

7. Barriers to establishing enduring partnerships between public institutions and 2.61 0.71 90.37 P<0.00 0.619
private sponsors.

8.  Unequal access to age-appropriate, specialized training opportunities across 260 0.73 90.53 P<0.00 0.620
different sports.

9. Weaknesses in performance evaluation frameworks that assess the effectiveness  2.41 0.81 40.75 P<0.00 0.416
of sponsorship and training programs.

10. Lack of efficient feedback mechanisms and data-sharing systems between 250 0.78 63.27 P<0.00 0.517

companies and educational institutions to guide program improvement.

Furthermore, the findings suggest that many
respondents disagreed with the idea that companies
genuinely promote long-term active lifestyles. Several felt
that while companies claim to support active living, their
involvement often lacks depth and commitment. This is
consistent with the findings [28] which stated that
corporate social responsibility (CSR) initiatives in the
sports sector frequently focus on enhancing brand image
rather than creating meaningful societal impact [28].
These efforts, often superficial, fail to address the broader
public health and athlete development issues in a
substantial way [29].

The study confirms that sports sponsorship enhances
early career athletes' performance and supports club
stability and community ties. However, sponsorship
pressures must be managed to avoid hindering athlete
development [13].

4. Conclusions

Companies play a vital role in supporting the
development of talented athletes by providing essential
financial resources, advanced training facilities, and
access to qualified coaches and structured programs that
enhance athletic skills and performance. Their
involvement in organizing local sports events also helps
foster a competitive spirit among athletes and cultivates
teamwork and leadership abilities. Moreover, corporate
support significantly boosts athletes' self-confidence,

particularly when it enables them to prepare effectively
for international competitions. However, the impact of
this support is often limited by a lack of coordination
between companies and educational institutions, which
hinders the overall effectiveness of talent development
efforts. A major challenge also lies in securing sustained
funding, as many corporate sponsorships are short-term,
restricting the long-term growth of athletes. While
companies frequently participate in Corporate Social
Responsibility (CSR) initiatives, these contributions often
lack strategic depth and long-term commitment, thereby
reducing their potential influence on the broader sports
community and the development of gifted athletes.

5. Implications and Limitations of the
Study

The findings of this study highlight the strategic
importance of activating public-private partnerships as a
means to support talented athletes within educational
institutions. These results can inform national policy
development aimed at enhancing specialized sports
programs and encouraging private sector investment
under the framework of corporate social responsibility.
Moreover, the outcomes can guide the efforts of the
Ministry of Education and sports institutions in building
more effective training systems and linking them with
scholarship and long-term sponsorship opportunities for
gifted student-athletes. However, the interpretation and
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application of these findings should consider certain
limitations. The study relied on a relatively small and
geographically limited sample of teachers and private
sector representatives in the Sultanate of Oman, which
may restrict the generalizability of the results.
Additionally, the use of a descriptive survey approach
does not establish causal relationships between variables
but rather provides a snapshot of existing trends and
perceptions. Therefore, future research is recommended to
adopt mixed or qualitative methodologies and include a
broader sample involving decision-makers and the
athletes themselves, to gain a more comprehensive
understanding of mechanisms that enhance effective
partnerships in supporting athletic talent.

6. Recommendations

The  study
recommendations:
- Strengthening the collaboration between companies

and educational institutions is essential to improve
the identification and support of talented athletes,
ensuring better outcomes in sports development.

- Companies should commit to providing long-term
financial support to ensure the sustainability of
training programs and the continuous development
of athletes.

- Expanding opportunities for specialized training
environments will allow athletes to refine their skills
and meet the specific demands of their respective
sports, enhancing their overall performance.

- Companies should increase their support for local
sports events, which help foster a competitive
environment and encourage greater participation
among young athletes.

- It is essential for companies to adopt genuine CSR
initiatives that focus on creating meaningful and
lasting improvements in the sports sector, rather than
just enhancing their brand image.

- Establishing a robust mechanism to evaluate the
effectiveness of sponsorship programs and their
impact on athletes will help ensure that future
initiatives are more impactful and beneficial.

- Integrating athletic training with academic education,
ensures that talented athletes have the opportunity to
develop both their academic and athletic skills,
securing a well-rounded future for them.

ended with  the  following

up
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