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Abstract  The present analysis proposed a model to 
explain the impact of corporate intangible resources, such 
as research & development (R&D), human capital, and 
corporate reputation on corporate financial performance. 
The corporate financial performance was measured with 
two determinants, return on assets (ROA) & return on 
equity (ROE). The data had been collected from 81 
different manufacturing and consumer goods companies 
for three years from 2014 to 2016. To investigate the 
association considering the intangible resources and 
control variables, the panel data regression is applied. For 
the descriptive analysis, the mean, dispersion, and 
correlation among all the variables are examined and the 
redundant fixed effect test is applied to choose an 
appropriate model between panel data regression and 
pooled OLS regression. The study results highlighted that 
the intangible resources human capital and research & 
development have significantly and positively impacted 
the financial performance indicators ROE and ROA. 
However, the intangible resource corporate reputation 
significantly, but negatively affects the corporate financial 
performance ROE and ROA. Likewise, the control variable 
leverage has a significant impact, but the size has an 
insignificant effect on corporate financial performance. 
The study highlights the importance of a firm’s intangible 
recourse in the organizational performance and gives a 
wider scope to investigate the influence of other intangible 
resources on organizational financial performance. 

Keywords  Research & Development (R&D), Human 
Capital, Corporate Reputation, Return on Assets, Return on 
Equity 

1. Introduction
The intricacy and intensity of the modern economy are 

consistently challenging. The corporate managers contend 
effectively to emerge as world-class companies by 
providing the premier quality services and products in a 
timely responsible approach along with creating collective 
learning capabilities [1]. Generally, the traditional 
strategic managerial approach concentrated exclusively on 
maximizing the profits in a legitimate manner without 
recognizing the worth of corporate reputation that can 
facilitate a sustainable competitive advantage to the 
company [2]. Thus, the global strategic managers with 
collective competence are now concentrating and 
envisioning the formulation of strategic planning that 
enhances sustainable corporate competitive advantage [3]. 
Successful corporate managers, while executing their 
substance skills and leadership styles, exercise the 
leverage of corporate competitive advantage in strategic 
planning. 

Conventionally the physical resources such as land & 
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material and capital were acknowledged as valuable 
determinants of the organizational economic performance 
[4]. However, globalization has transitioned the blueprints 
of the production structure, which is now primarily driven 
by corporate reputation, talented human capital, and 
innovation [5]. In the competitive business environment 
that is widely viewed as the knowledge economy, the 
intangible resources are eventually recognized as the 
competitive edge of the corporations to enhance their 
earning avenues [6]. The organizations that have managed 
their intangible resources in a better manner have attained 
a stronger competitive advantage over their rivals and play 
a crucial role in sustaining the long-term economic 
performance [7]. The intangible resources are also 
considered as significant determinants of corporate 
success, as these are scarce and difficult to imitate for 
competitors [8]. Similarly, intangible assets like 
knowledge, human capital, innovativeness, corporate 
reputation, and risk-seeking capability contribute more 
than tangible resources to creating corporate value [9]. 

Corporate tangible resources are the productive assets 
through which the operations are brought about. On the 
same pattern, technical know-how, human capital, and 
other intangible resources characterized by the company 
popularize its products and services effectively and 
efficiently. Moreover, intangible resources contribute 
more as compared to tangible resources to creating 
corporate value [10]. The combination of intangible 
resources with physical assets within the organization is a 
strategic arrangement that induces a new set of operations 
and business models for a new source of corporate 
revenues [11]. Under the knowledge-based aspect, the 
corporation enjoys the trade secrets, accumulated 
proprietary skills, organizational culture, and intellectual 
property that are valuable, rare and inimitable, but can be 
best transferred within hierarchy of the corporation [12]. 

In the present study, the first part of the study bestows 
to the literature by expressing the role of intangible 
resources in the sustainability of organizations in the 
competitive business environment. In the second section, 
a review of literature presents the evidence of the 
association between corporate profitability and corporate 
intangible resources and its impact on the financial 
performance of the corporation. The third section reflects 
the study purpose and rationale; likewise, section four 
represents the theoretical framework for hypotheses 
development, and empirical investigation. However, the 
fifth section represents the investigation of empirical 
findings and their discussions. And the final section 
represents the conclusion and managerial implications of 
the study. 

2. Review of Literature and Hypothesis 
Formation 

Competitive advantages of an organization are a 

combination of human capital, physical capital, and 
structural capital resource base of the firm that deploy 
intangible and tangible assets to improve performance 
[13]. Mainly, the intangible resources are internally 
developed assets of the firm, which are rare, inimitable, 
and valuable. The empirical and descriptive relationship 
of intangible resources such as “Human Capital” [14], 
“Corporate Image” [4], and Investment on “Research and 
Development” [15], with the organizational performance 
has been analyzed in the different industrial and 
environmental context. 

The accumulation of human resources offers a 
competitive benefit to improve financial performance. The 
best human resource is the foundation of a competitive 
edge and improves economic performance. 
Correspondingly, human resources have positively 
impacted the corporate profits and market value of Taiwan 
companies [15]. Similarly, in a study of Malaysian 
corporations, a positive linkage was observed between 
return on assets and human capital [16]. It also explicitly 
stated that the corporate human capital represents 
expenditure on employees in accounting terms [17]. The 
underlying principle is that the expenditure incurred on 
the workforce should not be treated as costs, but rather it 
is an asset investment since skilled workers are the prime 
pillars and value creators of the modern economy. Hence, 
in this study, Labour and related Expenses/Total Assets 
ratio [18] is employed to compute the human capital. 
Labour and related expenses include wages & salary, 
provident funds, bonuses, gratuities, and employees' 
training & development expenses. In this regard, the 
following hypotheses are framed: 

H1A: The linkage between human capital and return on 
equity is statistically positive and significant. 

H1B: The linkage between human capital and return on 
assets is statistically positive and significant 

Likewise, an effectual corporate image is an imperative 
determinant of corporate success. Significant intangible 
resource corporate reputation has the potential to develop 
a corporate value that is difficult to imitate and replicate 
for the competitors. Contribution towards community 
wellness initiatives facilitates corporations to improve 
their reputation and brand equity [19]. The social 
responsiveness may have an impact on its stakeholders’ 
judgment and foundation of corporate reputation 
determinants such as innovation, retention of talented 
workforce, corporate competence, product and service 
quality, and especially the financial strength [20]. To 
analysis the corporate reputation, the price-earnings ratio 
is employed as an analytical mechanism to appraise the 
investment risks and growth of earnings. Likewise, it is 
revealed that the price-earnings ratio is a significant proxy 
to measure the corporate image [21]. Similarly, the 
researcher also used the price-earnings ratio to measure 
the corporate image [22]. Hence, in this study, the 
price-earnings ratio is used as a proxy of corporate 
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reputation. So, in this regard, the following hypotheses are 
framed: 

H2A: The linkage between corporate reputation and 
return on equity is statistically positive and significant. 

H2B: The linkage between corporate reputation and 
return on assets is statistically positive and significant. 

Furthermore, the R&D of the company is a source of 
competitive edge on the rivals to imitate the technology 
and product design. Investment in R&D is positively 
linked with corporate performance and innovativeness has 
a positive impact on corporate performance ROA [23]. 
Similarly, it is found that R&D intensity is positively 
linked with economic performance ROA and ROE [24]. 
So, keeping in view the deliberations of the above 
literature, the ratio of R&D expenditure to sales revenue is 
taken as an R&D investments proxy. Therefore, in this 
regard, the following hypotheses are proposed: 

H3A: The linkage between R&D expenditure and 
return on equity is statistically positive and significant. 

H3B: The linkage between R&D expenditure and return 
on assets is statistically positive and significant. 

2.1. Objective of the Study 

The study of relevant literature has provided evidence 
that the function and relevance of intangible resources 
have not been thoroughly examined. Furthermore, the role 
of intangible resources in sustaining competitive 
advantages has not been fully examined, and there is no 
evidence that their presence has an impact on corporate 
performance. Furthermore, in order to acquire valid 
results, these crucial aspects that were ignored and 
neglected in previous studies must be empirically studied. 
As a result of the literature research, the primary goal of 
the study is to analyze the impact of intangible resources 
on corporate financial performance. 

3. Database and Research Methodology 

3.1. Data Sources and Sample 

To investigate the impact of intangible resources on 
corporate profitability, a thorough assessment of the 
literature is conducted to identify intangible resources. 
The sample is selected from the top 200 companies listed 

on the Bombay Stock Exchange in the manufacturing and 
consumer products industries. Based on the research and 
development and corporate reputation variables, only 81 
firms have been selected as a final sample from the 200 
companies. Companies that did not provide data for the 
research and development spending and corporate 
reputation variables were removed from the sample. For 
the present study, the data have been collected for three 
years from 2014 to 2016. The companies that are drawn at 
the sample for the present study are relevant and they are 
manufacturing and consumer goods industries. These 
industries are selected from the diverse sectors of the 
economy; the manufacturing and consumer goods industry 
has the maximum impact on the community and 
environment [25]. The data regarding intangible resources 
(R&D, human capital, and corporate reputation), 
corporate financial performance, and control variables 
have been taken from the PROWESS database. 

3.2. Research Model and Theoretical Rationale 

Intangible resources are supposed as the foundation of 
sustainable competitive benefits, as these are 
indispensable for exploiting projections from rivals [26]. 
The resource-based theory advocates that to gain 
sustainable competitive advantages, the company must be 
capable to administer its resources in such a manner that 
rival companies will find it difficult to replicate and 
imitate their qualities [27]. The financial statements are 
not explaining the real corporate value that underlines the 
fact that the basis of economic growth is physical as well 
as intangible, and these resources play a significant role in 
the creation of companies’ sustainable competitive 
benefits [28]. Only a few types of research have explored 
how corporate core resources, independently or together, 
improve corporate economic performance and joint 
impact of different intangibles resources on corporate 
profitability [29]. 

Therefore, keeping in view the earlier literature review 
and major objective of the study, a suitable conceptual 
research framework is developed to investigate the impact 
of intangible resources on corporate financial performance 
in light of the control variables. Consequently, the present 
study has employed human capital, corporate reputation, 
and R&D as intangible resources to investigate their 
impact on corporate financial performance. 

 
Figure 1.  Research Model of Corporate Competitive Advantage 
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As Figure 1 indicates, the corporate competitive 
advantages and core capability are based on intangible 
resources (Human capital, corporate reputation, and R&D) 
that have an impact on corporate economic performance. 
The research model of sustainable competitive advantage 
reflects the processes that associate the vital role of 
intangible resources with eventual corporate success. 

3.3. Model Specification 

3.3.1. Dependent and Independent Variables: 
Corporate financial performance is the sole dependent 

variable, and it has been measured through the two 
financial performance determinants return on equity (ROE) 
and return on assets (ROA). A review of earlier literature 
reveals that ROE and ROA are employed as dependent 
variables to measure economic performance [30]. The 
current study has also utilized these two financial 
performance determinants ROE and ROA following the 
research works of [31]. Profitability determinant ROA is 
comprehensively employed, and it has yielded more 
reliable results as compared to other measures. Likewise, 
return on equity is also a crucial determinant of 
profitability, which reflects the management efficiency in 
yielding higher earnings for investors [32]. However, in 
the present study; human capital, corporate image, and 
R&D are employed as independent variables to determine 
the relationship. 

As determinants of financial performance, ROA and 
ROE are the dependent variables. The independent 
variables that influence corporate financial performance 
are human capital (HUC), corporate reputation (CR), and 
research and development (R&D). In addition to this, the 
control variables are company size (SIZE) and leverage 
(LEV). 

3.3.2. Analysis and Discussion 

The mean, coefficient of variance, standard deviation as 
well as correlations are computed and analyzed for 
descriptive statistics. To investigate the association in 
light of the intangible resources and control variables, the 
panel data regression is applied. Furthermore, the 
regression assumptions validity and specification tests are 
also analyzed. 

In reviewing the literature, it is observed that several 
other variables have influenced such an association. 
Accordingly, it is pertinent to control such variables 
whilst analyzing relationships. However, in this study, the 
leverage of the company and the company size are 
considered significant control variables.  

So, the logarithm of company total assets is employed 
as a proxy of company size, corresponding to the study 
[33]. While, in the case of company leverage, the 
debt-equity ratio is used as a control variable [34]. 

3.3.3. Econometric Specification: 
To explore the impact of corporate intangible resources 

such as R&D, human capital, and corporate reputation on 
the company economic performance in the presence of 
control variables, the following regression equations are 
framed to test empirical estimates: 

ROEit  = α0 + β1HUCit + β2REPit +  β3R&Dit +β4SIZ
Eit + β5LEVit + eit                 (1) 

ROAit  = α0 + β1HUCit + β2REPit +  β3R&Dit +β4SIZ
Eit + β5LEVit + eit                 (2) 

As determinants of financial performance, ROA and 
ROE are the dependent variables. The independent 
variables that influence corporate financial performance 
are human capital (HUC), corporate reputation (CR), and 
research & development (R&D). In addition to this, the 
control variables are company size (SIZE) and leverage 
(LEV). 

Table 1.  Descriptive Statistics  
(N=243) *Correlation is significant at the 0.05 level (2-tailed). 

 Mean SD CV ROA ROE LEV SIZE HUC CR R&D 

ROA 11.81 7.97 67.52 1 -- -0.481* 0.246* 0.498* 0.066 0.065 

ROE 22.55 15.38 68.24 -- 1 -0.334* 0.148* 0.348* 0.124 0.035 

LEV 0.29 0.44 149.52 -0.481* -0.334* 1 -0.074 -0.300* -0.163* -0.025 

SIZE 12.53 1.02 8.13 0.246* 0.148* -0.074 1 0.213* -0.085 -0.161* 

HUC 8.14 7.85 96.42 0.498* 0.348* -0.300* 0.213* 1 0.062 0.149* 

CR 30.71 18.46 60.10 0.066 0.124 -0.163* -0.085 0.062 1 -0.003 

R&D 1.25 2.23 179.44 0.065 0.035 -0.025 -0.161* 0.149* -0.003 1 
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4. Analysis and Discussion 
The mean, coefficient of variance, standard deviation as 

well as correlations are computed and analyzed for 
descriptive statistics. To investigate the association in 
light of the intangible resources and control variables, the 
panel data regression is applied. Furthermore, the 
regression assumptions validity and specification tests are 
also analyzed. 

4.1. Descriptive Statistics 

Under descriptive statistics (Table 1), the mean, 
dispersion and correlation among all the variables are 
analyzed. The descriptive results reflect that the mean of 
dependent variables ROA and ROE are around 11.81 and 
22.55 percent respectively for the whole sample. In regard 
to the control variables, the mean leverage and company 
size are is 0.29 and 12.53 percent respectively. Similarly, 
in the case of intangible resources, the mean human 
capital, corporate reputation and R&D are around 8.14, 
30.71 and 1.25 percent of the sample. The highest 
coefficient of variation of 179.44 of R&D variable reflects 
that there is a huge difference among the companies 
regarding R&D expenditure. In the case of dependent 
variables, ROA and ROE have depicted the variation of 
67.52 and 68.24 percent respectively.  During the period 
of study, it is observed that the mean leverage of 0.29 
times reflects that those total liabilities represent an 
insignificant component of the capital structure.  

The Pearson correlations reflect that the highest 
correlation coefficient is between ROA and human capital 
variables is 0.498. Similarly, the correlation between the 
dependent variable, ROE, and intangible resources human 
capital, reputation, and R&D is 0.348, 0.124, and 0.035 
respectively.  

Similarly, the correlation between the dependent 
variable, ROA, and intangible resources human capital, 
reputation, and R&D is 0.498, 0.066, and 0.065 
respectively, but it is lower than the standard of 0.80 
indicating the non-existence of multicollinearity problem.  

4.2. Diagnostic Tests 

To validate the regression model various diagnostic 
checks are used to identify the presence of autocorrelation, 
stationarity, multicollinearity, homoscedasticity. In the 
case of regression assumption auto-correlation, it is 

observed that in the case of independent variables ROA 
and ROE, the value of the Durbin Watson statistic is 2.34 
and 2.23 respectively, indicating no autocorrelation 
among the variables. Likewise, the Augmented 
Dickey-Fuller test is used to assess the stationary of data. 
The correlation coefficients among the variables are lower 
than the standard and the average VIF score of 
independent and control variables is 1.09, representing the 
absence of multicollinearity. Similarly, the problem of 
heteroscedasticity is checked and it is found that data is 
Homoscedastic.  

4.3. Specification Tests for Regression Model 

These tests are employed to select the most appropriate 
regression technique. A redundant fixed effect test is 
applied to choose the best model between pooled OLS 
regression and panel data regression. The statistical 
values of (χ2 value 576.11, p-value = 0.000) and (χ2 value 
537.71, p-value = 0.000) in case of dependent variables 
ROA & ROE respectively signify that the panel data 
regression is preferred over pooled OLS. Similarly, the 
Hausman test is applied to choose the best model between 
the REM and FEM. The statistical values of (χ2 = 15.77, 
p-value = 0.007) and (χ2 = 21.85, p-value = 0.000) in case 
of dependent variable ROE and ROA signify the selection 
of the FEM over the REM.  

4.4. Empirical Results and Discussion 

The specification tests have reflected that the FEM is 
the most appropriate method among all models for 
regression analyses and the regression coefficients are 
statistically significant under the fixed effect model. 

Table 2 depicts a significant association between 
intangible resources and financial performance indicators 
ROE and ROA. It is depicted from the above statistical 
results that the intangible resources human capital 
(p-value = 0.007*) and R&D (p-value = 0.030*) has 
significantly and positively affected corporate 
performance indicator ROE. 

However, the intangible resource corporate reputation 
(p-value = 0.000*) has a significant but negative effect on 
the corporate financial performance ROE. It implies that 
intangible resources influence the corporate profitability. 

In the case of control variables, the leverage 
significantly impacted, but the size has an insignificant 
impact on corporate financial performance. 
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Table 2.  Panel Data Regression  

Dependent 
Variable 

Return on Equity 
Panel (FEM) 

Return on Assets 
Panel (FEM) 

Independent 
Variable Coefficient t-Statistic Prob. Coefficient t-Statistic Prob. 

HUC 1.079 2.710 0.007* 0.540 2.788 0.006* 

CR -0.184 -4.658 0.000* -0.100 -5.230 0.000* 

R&D 2.558 2.189 0.030* 2.287 4.017 0.000* 

Leverage -6.589 -2.070 0.040* -3.877 -2.500 0.013* 

Size 5.330 1.492 0.137 3.393 1.949 0.053** 

Observations 243 243 

R-squared 0.9243 0.9331 

Adjusted R-squared 0.8834 0.8969 

F-statistic 22.573 25.790 

Prob. (F-statistic) 0.000* 0.000* 

Redundant Fixed Effect Test 

Chi-Square Statistic 576.118 537.715 

Prob. 0.000 0.0000 

Hausman Test 

Chi-Sq. Statistic 15.777 21.859 

Prob. 0.007 0.000 

  * Significant at 5 percent level of significance 
  ** Significant at 10 percent level of significance 

 

Furthermore, the adjusted R-square (88.34 percent) and 
F-statistics (p = 0.0000) represent the best fit of the 
fixed-effects model. Similarly, the table further depicts 
that in the case of corporate financial performance 
determinant ROA, the intangible resources human capital 
(p-value = 0.006*) and R&D (p-value = 0.000*) have a 
significant and positive impact. However, the intangible 
resource corporate reputation (p-value = 0.000*) has a 
significant but negative impact on corporate profitability. 
However, the regression coefficients of size and leverage 
are significant at the given level of significance, revealing 
their influence on corporate financial performance. 
Furthermore, the adjusted R-square (89.69 percent) and 
F-statistics (p = 0.0000) represent the best fit of the Fixed 
effects model.  

The statistical results further reflect a positive & 
significant linkage between intangible resource human 
capital and ROE with a regression coefficient of 0.9836 
(p-value=0.013). These results are at par with the earlier 
research works which states that the human resources may 
facilitate as a competitive edge to the corporations over 
their rivals and improve profitability. The study observed 
that human capital positively influences corporate 
profitability [35]. Likewise, human capital affects the 
company's profitability positively [36]. Similarly, various 
researchers [16], [37], [38] revealed that human capital 
has positive and significant impacts on the corporate 
economic performance ROE. 

In addition to the above results, the association between 

corporate reputation and ROE is significant but negative 
with a regression coefficient of -0.1940 (p-value=0.000). 
The findings are at par with the findings of [39] which 
states that company image could not enhance the 
economic performance. Similarly, the corporate reputation 
influenced negatively the corporate [40]. In a study, it is 
found that the association between economic performance 
(ROE) and the corporate image of the companies is weak 
[41]. Various researchers like [42], [43] also confirmed a 
negative linkage between corporate performance indicator 
ROE and corporate reputation.  

Furthermore, the linkage between R&D and ROE is 
significant and positive with a regression coefficient of 
2.2481 (p-value=0.050). The present findings are 
concurrent with the earlier studies that reflected a positive 
linkage between R&D and company profits [44], [45]. 
Further, a considerable impact of R&D investment on 
firm financial performance ROE was observed [46]. 
Similarly, [47] framed a hypothesis to associate the R&D 
budget with ROE found improvement in ROE. Similarly, 
a positive association between ROE and R&D activities of 
the manufacturing industry has been observed [48]. On 
the same pattern in an empirical study, it has been 
observed that R&D investment has a positive and 
significant impact on return on equity [49].  

In the case of the second corporate financial 
performance indicator ROA, the table reflects a significant 
and positive linkage between intangible resource human 
capital, and financial performance (t-value =2.788 and 
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p-value=0.006). The results are on a par with the study of 
Malaysian listed companies, that return on asset is 
positively associated with human capital [16]. Similarly, 
the linkage between firm performance and human capital 
confirmed a statistically significant linkage [50]. The 
results of the current study are also in line with the studies 
of [36], [51], which states that human resources are the 
foundation of competitive edge and have a positive impact 
on return on assets. 

Concerning the intangible resource corporate reputation, 
the present study finds a negative and significant 
association with ROA (t-value = -5.230 and 
p-value=0.000). The findings are at par with [52], which 
states that association between corporate reputation and 
return on assets is of a weak degree. Similarly, in another 
opinion, corporate reputation is a crucial strategic resource 
that must be recognized and corroborated a negative 
association between ROA and company reputation on 
Japanese companies [42]. Moreover, [53], [41] 
empirically investigated the effect of corporate reputation 
on ROA and found no significant influence.  

Furthermore, in the case of the intangible resource 
R&D, there is a significant and positive linkage with ROA 
(t-value = 4.017 and p-value=0.000). Various researches 
in the finance and accounting area have examined a 
positive association between R&D and firm profitability 
[45]. The introduction of innovative and quality products 

has influenced the financial performance of corporate 
sectors like electronics, pharmaceuticals, automobiles, and 
information technology [54]. The present findings are 
consistent with earlier researcher works of [44], [46], who 
observed that R&D is significantly and positively linked 
with ROA. Consequently, the discussion of current 
findings considering the earlier literature observed that the 
corporate financial performance is significantly influenced 
by intangible assets human capital, corporate reputation, 
and R&D investments. 

4.5. Discussion of Hypotheses Testing. 

The six alternative hypotheses are framed to predict the 
association between intangible resources and corporate 
financial performance. In the following table, p-values 
reflect that the alternative hypotheses are accepted at a 
given level of significance and fully supported by the 
empirical literature. 

The table reflects that the p-values signify the 
acceptance of alternative hypotheses, meaning that 
intangible resources human capital and R&D have a 
positive and significant influence on the financial 
performance. However, the corporate reputation has 
negative influence on financial performance; however, the 
findings are statistically significant. 

Table 3.  Summary of the Tested Hypotheses 

Hypotheses Description p-values Result 

H1 
H1A The linkage between human capital and return on equity is 

statistically positive and significant. 0.007 Supported 

H1B The linkage between human capital and return on assets is 
statistically positive and significant 0.006 Supported 

H2 
H2A 

The linkage between corporate reputation and return on equity 
is statistically positive and significant. 

 
0.000 Supported 

H2B The linkage between corporate reputation and return on assets 
is statistically positive and significant. 0.000 Supported 

H3 
H3A The linkage between R&D expenditure and return on equity is 

statistically positive and significant. 0.030 Supported 

H3B The linkage between R&D expenditure and return on assets is 
statistically positive and significant. 0.000 Supported 
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5. Managerial Implications 
The above-mentioned findings are based on data 

collected and evaluated from 81 firms across several 
industries, and they have a wide range of consequences 
for managers, academics, and practitioners. It is evident 
from the results that humans are an imperative resource 
that facilitates a value creator and competitive edge for 
corporations over their rivals. In the knowledge-driven 
economy, managers and corporations must value their 
human assets as an indispensable resource and improve 
them by investing in various development programs [55]. 
It is also acknowledged that investment in R&D and 
innovation activities enables the corporations to gain a 
rich market share and enhanced sale revenues. Likewise, 
employees are the corporate elemental resources that 
improve technological development and corporate 
productivity which sequentially increase corporate 
profitability. Hence, results of the study will enhance the 
corporation’s focus on R&D investments, technological 
upgradations, provision of quality products and services to 
the community, and the optimal utilization of scarce 
corporate resources [56]. Results of the study highlights 
the emergence of corporate reputation as a significant 
mechanism to facilitate the stakeholders to draw a line of 
differentiation among competent corporations and 
incompetent corporations by reviewing their earlier 
performance [57]. 

6. Conclusions 
The organizational investment trends are rapidly 

changing in the current business environment where the 
firm’s physical resources do not assure the relevant 
increase in the organizational wealth and competitive 
advantages. Thus, determining the organization’s 
intangible recourses and, their influence on the 
organizational performance could provide a more accurate 
picture for managerial decisions. Numerous researchers 
and academicians discussed in the present study 
highlighted the importance of intangible resources and 
inferred a significant influence on the organization's 
performance. Based upon similar assumptions, the results 
of the present study also indicated the significant role of 
human capital, corporate image, and R&D on 
organizational performance.  

The empirical literature reflected a mixed impact of 
intangible resources R&D, human capital, and corporate 
reputation on company financial performance. The 
in-depth analysis of the resource-based view has revealed 
that corporations can boost their internal capabilities and 
potential, principally through the effective management of 
intangible resources [58], and intangible resources can be 
the key factor in the foundation of corporate competitive 
advantage. Taking the reference of the above-stated 
studies and results of the study, profit-seeking 

corporations can avail the opportunities of making the 
investment in human capital [59], R&D and innovation 
[60], and corporate reputation [61]. Modern corporations 
are more eager to improve their profitability through 
investing in research and innovation activities. The R&D 
expenditures are extensively recognized as an intangible 
investment that has a positive influence on corporate 
profitability and investors’ returns [62]. Similarly, in a 
knowledge-based economy, human capital also facilitates 
a momentous role in the sustainability of company profits 
[63]. Enriched human resources provide competitive 
advantages that serve as the vital mechanism for 
enhancing the corporate future profitability economic 
stability. Moreover, the asset human resources are the 
foundation of innovative ideas that provide a competitive 
edge for the companies to improve their corporate 
reputation [64]. On the same pattern, the corporate 
reputation is also a crucial foundation of intangible 
resources that facilitates a competitive edge over the 
competitors, since it is intricate to imitate and replicate. 
Thus, building and sustaining a positive corporate image 
is a fundamental basis for corporations to maintain and 
survive with enhanced profitability. 
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